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Advocacy Strategic Planning
Objective: Position DECA as the premier educational partner preparing emerging leaders and entrepreneurs.

Know your audience.


School, District and State Administrators




Faculty Members 

Post Secondary Teacher-Educators and Administrators


Education Partners including Business and Community Leaders


Foundations


Civic and Business Organizatios, including Media and Public Relations


Students and Parents

Know your message.


Be consistent in your message.


Have positive “proof” points.


Understand how to focus your message to different audiences.

Be sure your messengers fully understand the message.
Investigate possible ways to deliver your message.


Think creatively and take advantage of various channels of communication.
Know who your chapter’s “enablers” are in order to share your message.

Create opportunities for others to share in your chapter’s success so they can help share the success.

Develop creative methods to share your DECA story.


Utilize written resources including “out of the box” publications

Video students in action and share with organizations, faculty and other educators

Create public relation opportunities that allow for students to share DECA’s  message while supporting other causes


Support other groups who can also learn more about DECA

Make advocacy a part of your DECA program of work.
Prepare students to be advocates.

Provide outreach opportunities throughout the year. 
Advocacy is an ongoing process! 

SPICE IT UP ACTIVITY








